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CHRISTENSEN YACHTS

As the builder of more composite mega
yachts over 120 feet than any other ship-
yard in the world, Christensen has
emerged as one of the dominant builders
of luxury motor yachts.

Located in Vancouver, Washington,
Christensen was founded 20 years ago
with the goal of making safety and value
its primary features. Christensen Yachts
are built out of totally corrosion-proof
composite construction to ABS+A1- AMS
& MCA classification and certification,
the highest standards in the industry.

Christensen currently has four yachts
under construction, all more than 150
feet, and has recently launched the M/Y

Primadonna, a 145-foot trideck. All sales
are handled through Christensen Yachts
Inc. of Fort Lauderdale, Florida.

In addition to building custom yachts,
Christensen is constructing a series of
155-foot premium production yachts,
assuring short delivery times, the high-
est levels of quality and allowing owners
personal custom interiors and outfitting.

For more information, contact Wes
Dickman, Christensen Yachts Inc., 1000
Seminole Drive, Suite 4000, Fort
Lauderdale, Florida 33304; 1-854-766-
8888; 1-954-766-8889 (fax).

other industry leaders worldwide. "“Accord-
ing to numerous observers and economic
indicators, the luxury yacht industry has
entered the 21st century on a tidal wave
of new orders reaching incredible heights, !
says Luc Pettavino, director of the
Monaco Yacht Show. “This industry is
truly in its golden age, which means that
yachts are now bigger, faster, more
comfortable, more luxurious and more
expensive.”

In other words,
yacht builders of
today are seeing
enormous returns.
It hasn't always
been this way.
Italian shipyards
have dominated
the industry since
the 1980s when names
like Benetti, Perini and
Codecasa began pro-
ducing some of the
world's most breath-
taking yachts. Italy’s repu-
tation began to surpass
that of the Florida
builders of the 1970s
with impressive ship-
yards in Viareggio and
the surfacing of names
like Ferretti. Given the
country’'s wealth of craftsmen and access
to the finest marbles, fabrics and woods,
it's no surprise that the ltalian leisure
lifestyle on the water remains the
strongest in the world.

Closely gaining is Lirssen, an industry
giant out of Bremen, Germany, that's
been building yachts since the early
1900s. Lirssen claims the record in aver-
age-length builds with an impressive 304-
foot average length. A 525-footer will
soon be among its list of new builds.

In America, it's the boat shows that are
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Benetti’s facili

largest mega yachts. Benetti's.A -l
the first of a full line of 52-mete full displacement Vs

catching the eyes of prospective yacht
owners. Four times a year along south
Florida's waterfronts, buyers and seflers
feast on dreams stacked along map.
made docks, sparkling like dinnerware ¢,
a dining salon’s buffet. Kaye Pearson,
former shipyard-owner-turned-boat-sho-
guru, has seen his shows in Miami, Palm
Beach and Fort Lauderdale sell out very
early with a waiting list for several years,
Despite the fact that the 2001
Fort Lauderdale show took
place just after September 11,

'fu;ld some of the w0

ties (shown abo :
Ifa; launched in 2001, is

Pearson was surprised to S€€ only 8
slight decrease in attendance.

"Without question, our industry h."’s
become very strong,” he say*: e blg;
boat activity has been strond for the plai
six to seven years, and its been acc?sf?a
ating since the early '90s. Thert?]d'mg
focus on bigger boats: from byl 4
them to those who aré buwﬂQ ther:'rica 2
there is definitely an increase L
participation. . pverdl

“When you'ré going t° Spe‘:nt qualiy’
million dollars on a boat you

er



Christensen’s Atiantica is typical of most charter
yachts with ample “water toys,” expansive
sunbathing areas and enough activities to keep a
client entertained for several weeks.
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% ber 31-November 4) i1s expected to set

f— records in Pearson’s books. “We're work- -

a yacht than in the stock market. .
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Sabatas says 50% of Trinity®
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buyers. As the builder of more composite
mega yachts over 120 feet than any other
shipyard in the world, Christensen has
emerged as one of the more dominant
U.S. builders, gaining an increasingly
impressive reputation internationally. Built
out of corrosion-proof composite con-
struction to ABS+A1-AMS & MCA classi-

veying companies in the world put us right
up there with the best in Europe. To keep
Christensen’s name out there, we're being
a little more strategic about where we put
our marketing dollars. We're looking for
the biggest bang for the buck. You have to
maintain a pretty aggressive marketing
strategy to stay ahead of the competition.”

6,003 1ea: of boas b 3 creait, th
Cornpany has tuien a heavy tead in terms
of praduttion, wiin the 0. 2 builde
lagging at 2,500 1513l faet ot in 2002

At the close of this yeer, e campany will

double its capacity by chastening the
largest mega yacht fecility cn the pianet.
Converting a half-million square feet of

waterfront property in Viareg-

venture with a cruise on a yacht that fits your personality. o from a commercial ship-

fication and certification, Christensen
Yachts are among the safest in the industry.
Christensen currently has four yachts
under construction, all over 150 feet, and
has recently launched the MyY Pri-
Madonna, a 145-foot trideck. While it
builds custom yachts, Christensen is also
fashioning a series of 155-foot premium
§f0duction vachts, assuring short delivery
"_mes and allowing owners custom inte-
fors and outfitting.
“People are sta
building one of ¢
world herg Fo

rting to figure out we're
he best products in the
99i0 says. “The best sur-

In short, among the wealthy who can
afford tc own and operate multimillion-
dollar yachts, many are building more,
buying more and chartering more yachts
than ever before. The competition among
builders is becoming fierce.

Italy’s Azimut/Benetti Group, a luxury
yacht builder that constructs and services
en masse, is at the top of the list of
builders worldwide. In the last five years,
Benetti has enjoyed exceptional growth,
with sales increasing an average of 40% a
year and 65% of its clients repeat cus-
tomers. At that rate and with more than

ping facility at a cost of $28
million, Azimut/Benetti will deliver up to 36
pre-sold mega yachts in 2002 alone at an
average of 107 feet in length. With the
opening of its new facility, the company will
employ 1,200 (200 more than it currently
employs) at its shipyard a little more than a
quarter of a mile away from its original site.
The reasons for these astounding figures
are simple, according to Paolo Vitelli, com-
pany chairman. “Mega yachts are very
strong in demand,” he says. “Cruising on
your private yacht is a way of spending a
holiday in total security. The mega ya(?hts
of today offer new safety features, bring-
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SHOW MANAGEMENT

The clear blue waters, blazing suiisals
and miles of South Florida trapical
beaches will sat the scane for the A4
annual Fort Laudetdale International [iaat
Show, "One World . .. One Boat Show ™
This year, more than a billion dollars’
worth of boats, yachts and accessarios
will shine along a picturesque strateh of
beautiful Fort Laudardale fram Octobar
31-Novembaer 4, creating the ultimats
experience for yachting enthusiasts!
With the Atlantic Ocean just steps sway,
the cool tropical breezes will snhance the
waterfront where vendors, yacht builders
and brokers will be spread across six loca-
tions: Bahia Mar Yachting Center, the
Greater Fort Lauderdale/ Broward County
Convention Center, Marriott Portside
Marina, Pier 66 Marina, the Hall of Fame
Marina and Las Olas Marina. Shady flom-
ing barges and tents will offer visitors a
delightful array of refreshiments from fresh
seafood to cool desserts,

The world’s premier venus for super
yachts and the largest boat show in the
world has been managed and produced
by Show Management since 1976. The
show is sponsored by Key Bank USA and
INAMAR Recreational Marine Insurance,
and is owned and sponsored by Marine
industries Association of South Florida

For additional information, call BOO-340-
7642 or 954-764-7642, or vist WIS

management.com.

ing privately aowned yachts up 10 the
standards of a ship. Many elements 0of
safaty and secanty by today's standards
ale (alally cantiollable by very lew [eople,
" Also, miega yachts are built 1o grovsin
pifice but ot 1o fos6 value. fand the grov-
ing deimand for charter yachts has maoti-
vated peaple 1o buld their own yacht and
than pilaca the yacht for charter because
of the income 1t genaratas,” ha says, "It

helps tharm pay their 64penses and make

manay "’

Haow much can chartaring a yacht halp

1o offset 1its casts?
Waad this
axampla A 200-foot

offars

yacht will charter

i the

of
1300,000 par week,
Chartering 1t far 10

weeks a

rGgIon

year will
cover the operating
budget for the yacht
for the year, “Any-
thing past 10 weeks
will put you in a pos-

Felix Sabatas,
co-owner of
Trinity Yachts

itive cash-flow situa-
tion,” he says,
Christensen — a com-
pany with a philosophy
that stresses safety —
has seen an incredible
nerest among buyers
CONCEInes ahout secyr ity.
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AZIMUT

The solitude of a hull as it caresses the

water and the blaze of the sun as it sets
across the endless horizon are just two
reasons why Azimut was established
more than 30 years ago. Today, Azimut
has redefined the sport of yachting, pro-
viding the world’s most comprehensive
array of motor yachts.

With an average growth of 29% dur-
ing the past five years, the company has
become the first in Europe and the third
in the world in terms of technology and

1 production.
)‘ The reasons for success?

The latest in exclusive yacht designs
has satisfied the trends of buyers.

The production process has been
streamlined by the implementation of
ultramodern manufacturing facilities.
With the completion of a production cen-
ter in Viareggio, Italy, Azimut will become
the world’s largest production facility.
With the acquisition of Benetti in 1985 and
Gobbi in 2001, Azimut is capable of satis-
fying any demand of the market — from 8
to 70 meters.

Azimut offers unparalleled service.
Azimut's mission to create products
that are difficult to imitate will continue
to drive its world dominance in the
future and bring more and more people
| closer to the beauty of the sea.

going to wait?’ The results? Our shipyard ~ Within two months of the Allied/
Bertram merger, another major European,
player, The Rodriguez Group, strength-
ened its firm’s North American presence
with the acquisition of the highly success.
ful Bob Saxon Associates (BSA). A publicly
traded company listed on the Paris Stock
Exchange, The Rodriguez Group added
BSA as a wholly owned subsidiary —

is booked for four years.”

Creative Products, Creative Marketing
So how are yacht builders, brokers and
vendors surviving when the competition is
growing? “We're adding new shows to
our agenda,” says Kaye Pearson, chief
executive of Show Management/Yachting
Promotions. “Last year,
we faunched a new
show near the Destin/
Fort Walton beach area
— a smaller boat venue
than the ones we host
on the East Coast [of
Florida]. We're featur-
ing yachts in the 60- to
70-foot range around a
fun, new, booming
area. The show will
attract visitors from
Alabama, Louisiana and
Georgia.”

In south Florida,
mergers seem to be
the trend of 2002. In just a
year, two giants, Allied Marine Group
and Richard Bertram Yachts,
announced a “strategic developmen-
tal plan” designed to strengthen their
marketing efforts and increase sales.
As the dealer for Azimut, Bertram,
Ferretti and Tiara, Allied Richard Bertram
Marine Group, Inc. features nine sales and
five service locations. George Jousma,
president of the newly established group,
says, “The goal of this alliance is to expand
our footprint with the products we repre-
sent and the services we provide. By inte-
grating these resources, we not only set
the infrastructure needed to achieve con-
tinued growth in the marine sector, we are
able to offer our clients all the benefits of
two world-class, full-service new yacht
sales and brokerage firms.”

Hundreds of boats line the waterways in Mi:
Fort Lauderdale and Palm Beach.
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Statistics show that there
are little more than 5,000 ‘
mega yachts in the world. |

much like its other affiliate, Camper &
Nicholsons International (CNI).

Jillian Montgomery, general manager of
CNI, says the merger represents a “can
paign of external growth that will not only
allow CNI to continue its development in
the North American market but also Wil
Provide Bob Saxon Associates the benefits
of CNI's international structure and partic:
ularly our presence in Europe.”

CNI also has launched a new Web Sité
that will give buyers and sellers the abiltY
to search the market by size, charter rates

Scanned by CamScanner
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INTERNATIONAL
YACHT COLLECTION

Whether you are buying, building, char-
tering or selling your yacht, first think of
International Yacht Collection. With
more than 50 years of knowledge and
experience, our brokers enjoy the repu-
tation of being the creme de la créeme

of the industry. International Yacht

or specific boat names, Within each cate
gory, prospects may tako a virtual boat tour
by visiting various rooms navigated by a
360 degree camera (WWW.CHConnect.com).
Ralph Willard, chiol axecutivo officor of
Hinckley Yachts, 15 taking his company
into a new era, establishing a brand namao
and sharing his product with customers
up and down the East Coast and in
Europe. “"We want our customers to rec:

ognize the name Hinckley as the Mor-

 wererrar e srstomamogy

Collection’s integrity, financial stability,
extensive selection of central listings
and client-minded brokers allow our
customers to enjoy the overall yachting
experience. Our brokers have been
directly involved in over 75 refits and the
building of more than 35 yachts in
excess of 100 feet at some of the finest
shipyards in the world. Making the right
decision based on accurate information
properly presented is, after all, what our
valued customers do best.
Contact International Yacht Collection
today and let our dedicated team of experts
advise you with all your yachting needs.

International Yacht Collection

1515 SE 17th Street, Suite 125

Fort Lauderdale, Florida 33316, USA
Tel: 1-954-522-2323;

Fax: 1-954-522-2333

E-mail: info@yachtcollection.com;

Web site: www.yachtcollection.com

~ Ralph Willard
ELLET
Talaria,
a Hinckley
best-seller

“We want our customers

cedes of our industry,” he says. Hinckley
Yachts recently completed a nurnber of
Hinckley Experience stops, which offer
prospects a firsthand look at Hincklay
yachts in a cocktail party setting along the
docks of exclusive yacht clubs, The spo-
cially invited guests are offered the
chance to “taste, see and fee|”

the latest
Hinckley offerings.

Meanwhile in Europe, creative markat-
ing is a foreign term. “We're sirmply builc)-
ing bigger boats and rmore of them,” Says
a Benetti representative. Whiles production
at Azimut/Benetti has | increas

od 20% in
the last seven years

, there are Lurmn!ly
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name Hinckley as the Mercedes of our mdusny

— Ralph Willard, CEO, | [im.[c[cy Yachts

maore than 6,000 feat of boats being by
there today, Among the new builds fol-
lowing the success of the Classic lin s
Vision, a luxury T4b-loot displacemean
fiberglass motor yacht. " This yacht boasts
the samao technology, constructive logic
and, bost of all, all the onboard lifestyla
normally offered by bigger mega yachts,”
says Vitell,

Designad by Stefano Righime with the
interiors of Francois Zurotti, Patncia, a
Viston yacht, has a Liyout
that s rematkable for the
[er PANOIMIC VIEWS It

from any position
o1 outside the

arand man

b Hakan marble J

- a lift con-

- three decks
ncp nataral light
o shaft, The
il s fitted with
{ glass table
sun dock,

g the

5 O recogiii/ - the

From the main lobby forward, the owners’
quarters boast an offico with wardrob0s
and a largo suito with a double bed placed
on a rotating platform, which allows the

; : om the
owners 1o select their own view from ==
1o owners
race fitted
wal

largo 180-degreo windows. Tt
Cabin opens onto a private 16!
with a couch and table for dining. 43
a5 a Jacuzz, e
Patricia mounts two C Atarpillar onginé™
35088 of 174 kW (1325 hp), ach offof
NG a cornfortable maximum ¢ apocd of !
Knots, With g ranga of 4,000 n.iuff"'“
at 12 knots, sha can oasily ¢ro ,?-iln
OCoan. Aft the enging room, which h#°



MERLE WOOD
& ASSOCIATES

ASSDTIEES 18 an interna-

o
. B SOFRRRNRY cRarinlivin
OkeTage company specializing

vve sales history exceeding 200 years,
the company has concluded more than
$< tellion in sales since 1889, It is recog-
nred as the global leader in the sales of
large custom and brokerage yachts.

Nerie Wood's clients are the Who's
Who of the world's business community,
and there is a fast-growing list of satis-
fied clientele who entrust their yachting
reeds 10 the firm’s professional team of
vrokers. Its established international
relationships and unrivaled knowledge
of the market assure clients of success-
tu! and timely negotiations.

Contact Merle Wood or Peter Croke
wday, and experience the tradition of
yachung with those who know the indus-
try best! For more information, call 954-
8255111, or email maik@meriewood.com.

e

air-conditioned control room, there is the
qarage, housing a Novurania tender 600LP
and a tender for the crew. The garage has
two transom doors, one opening aft for
the launch of the main tender and one
opening starboard for the launch of the

crew tender, The yacht is MCA certified, e 3

typical of most European-built vessels.
While new yacht construction ranges
from three to five years from the time of
order, some U.S. builders have launched
spec boat builds that take the wait out of
new yacht ownership. At Christensen, "We
have four to five spec boats under con-

JOSEPH BYRD

struction at one
time so that withina
year, an owner can
sall,” says Foggio.

From traditional to contemporary, out-
landish to mild, the array of yachts available
for purchase and charter is endless. Pre-
owned yachts for resale are marketed
through brokers, much like real estate, and
the market is flooded with selection in size,
amenities and temptations. As one south
Florida broker says, “More and more
people are seeking the perfect vacation for
their families. They're asking themselves,
‘Do | want to check my family into a public
resort somewhere, or would | prefer to
entertain them on our own private, secure
yacht in a destination that we select?'” The
answer is a mere phone call away.

Making Ownership a Reality

If the call of the open seas has teased
your senses but you don’t know the dif-
ference between the bow and the stern,
where do you start in your quest for the
perfect super yacht to buy or charter?
Your passport to the tranquillity of pri-
vate yacht ownership should begin with a
thorough look at what's out there. There
are several yachting publications on the

marke? r i
€1, so stan by purchasing all or one

at your favorte newsstand. Showboats

Scanned
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a yacht is your own
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International, Power & Moiwyvacht, Boat

International and Yachts |1 ornational are
just a few that are availab'c  “pend time :
scanning the articles tho: detail new =

launches, and study the ciszsifieds in the
back of each publication.

Decide whether you'd prefer to build
your own yacht cr purchase a pre-owned
or new yacht built on spec. Building a
custom yacht from 125 feet to 150 feet
will take two to three years. Add a year t0
that for every 100 feet if you prefer some-
thing larger. Companies such as Chris-
tensen Yachts often offer four to five
“spec” yachts for sale, allowing you 10
select colors and furnishings.

Statistics show that there are little moré ,
than 5,000 mega yachts (80 feet and -
larger) in the world. Prices vary depending -
on size; however, the costs for a new 200~
foot yacht might be in the range of $40
million, not counting operating expenses:
which can run about 10% of the purchase
price annually. Fuel costs for your 208
footer would be about $96,000 per Y28
for a yacht with a pair of ds,ooo—horsep‘.J
er engines. Every so often. @ Pai“”
would warrant another $600,000: an}

by CamSca




BENETTI

The leading custom mega yacht builder
in the world boasts a colorful history. In
the 1800s, the shores of Viareggio, laly,
set the scene for the Benetti brothers to
found the first shipyard.

The yard continued to build wooden
sailing vessels, and word of the quality
work soon spread. Recognition reached
outside the waters of the Mediterranean
Sea, bringing about the first contracts
for yachts. It was then that the Benetti
story of large motor yachts began.

In the early 1980s, a new manage-
ment player appeared, Azimut SpA. The
Turin-based yacht-building company
spearheaded change and brought about
a rebirth for Benetti.

Exceptional sales averaging a 40%
annual growth for the last five years
have raised the company to a new level.
An expanding customer base is return-
ing for more of Benetti's “Tradition,”
“Classic” and “Vision” composite lines
and steel lines.

Today, Benetti yachts remain number
one in the world based on an unprece-
dented onboard lifestyle, design and

technology.

dock space can range from $400 per day
for a 100-footer to $1,500 per day for a
400-footer.

If all of this seems too stressful for you
to think about, then hire a management
firm or broker to tend to your boat dealings.
Not only will the firm manage your yacht,
but it will hire your crew and take care of all
those tedious details, such as acquiring a
particular bottle of wine for dinner or prepar-
ing a special weekend for your best friend’s
anniversary, Companies
like International Yacht
Collection (IYC) and
Metle Wood & Associ-
ates will monitor the
building of your yacht or
find a suitable charter
for a negotiable fee
(ranging from 5% to
10% of the cost of the
yacht).

If you're building your
own boat with
chartering in mind,
take Jim Eden's
advice. This IYC
broker and veteran
of the industry
says to consider
the function of the
yacht during the production process, not
after it's built. “There's an art to building a
boat specifically for charter,” he says. “You
should create . . . a very commercial galley.
Consider the number and layout of the
staterooms, provide ample storage and
provisioning for food, including walk-in
freezers and refrigerators and departments
for storing glassware and china.

“Design the boat to allow the crew easy
access to the guest accommodations,” he
adds. “For instance, you wouldn't want to
See a crew member walking through a
public place carrying dirty sheets.” Eden
stressed the need for generic décor that is

w
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== NEERAIR (0 use a yacht broker.

Jamie Edmiston,
Edmiston Yachts

durable, including matte finishes for woog
that won't show prints and satin-finish stain.
less handrails as opposed to stainless stee|

Is a broker helpful in finding the right
yacht, building one or hosting a charter?
One client from Merle Wood says the fee
is well worth the cost. “I've been lucky to
have not made a lot of mistakes in my
life,” says John A. Porter, a yacht owner
who sought @ proker’s help selling his

yacht, Bellini. “However, a major mistake

is having waited so long
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haediass to say, | wil

nake that mistake
There's no better way
to start vour yacht-shop-
ping venture than with
a cruise on a yacht that
fits your personality. So
sample the seas. Charter

a yacht that fits your

“On a charter vacation, you can select

-

from the world’s best yachts with
the most highly acclaimed technology

— Jamie Edmiston, Edmiston Yachts

budget and travel desires.

What's So Great

About Chartering a Yacht?
When Donald Trump's Trump Princes
made headlines, it was the discothequ®
that captivated the media. Today, it's e
drop-down plasma television systems
that appear out of nowhere, just OVer "
Jacuzzi on the sundeck beneath the S

Charter clients love their yachts 8"

most are charter industry regulars — >
Oprah Winfrey and John Travoltd who:
according to crew members who havf
served them, are_“dream charter clients:
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